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This log is for you to record your work as you complete the Designing a Website project. There 

are pages inside this document that are referred to in the p roject and which are related to the 

activities and tasks you will complete along the way. Make sure you keep your log up to date 

ï your teacher may need it to assess your work.  

A reminder ï whatôs the brief? 

Your challenge is to design a website for a musi cian. You will be covering all the steps needed 

to turn a list of requirements from a client into a set of wireframes and a full mock -up or 

prototype to share with developers. You will work with Liz, a professional website and graphic 

designer at Skylark C reative, an agency based in London. She will guide you through the 

process from meeting the client through to creating a mock -up of the site.  

Along the way youôll be learning about various elements of visual design, competitor and user 

journey analysis, cr eating wireframes, logos and artwork, and lots more. You will encounter 

professionally created mood boards and wireframes and have opportunity to use industry 

software to create your own wireframes. And youôll be creating a web design for an actual 

profess ional musician ï Dean Mumford ï who plays keyboard and guitar with The Rifles and 

also accompanies Suggs (from the classic ó80s band Madness) on his tours. You can see and 

hear Dean and his music on YouTube.  



  

 

 

 

 

© Copyright The Tech Partnership Ltd 20 16   Page 2 of 33 

 

 

 

Resources ï what you can use to complete the project  

You have a bank of resources to help you with this project. These include:  

> An e - learning module that includes videos from Liz and Dean, with activities to check your 

understanding of web design as you progress. Completion of this e - learning module will 
automatically award you the Skylark Web Designer Bronze open badge.  

> Guides to us ing software to make site plans, wireframes and mock -ups  

> Documents that help your research into existing musiciansô websites 

> Images and logos for you to use  

> Professiona l annotated mood boards (provided by Skylark Creative) and wireframes  

> Extension activities including logo design  

> Opportunity to gain four Open Badges as a result of your work  

 

Activity 1: Meet the Client  

Under the Meet the Client section of the e - learning  module, you saw Dean talk about what he 

wants his website to include. Use the box b elow to record his requirements.  

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Deanôs Requirements Document 
 

What is the purpose of Deanôs site? 

 

 

 

 

Describe a typical visitor to the site  

 

 

 

 

 

What are the key outcomes for Dean, and what does he hope a u ser will do?  

 

 

 

 

How important are each of the outcomes? Are some more important than 

others?  
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What sort of features would Dean like?  

 
 
 

 
 
 

Does Dean have or use any other sites?  

 

 

 

 

Does Dean have any logos?  

 

 

 

 

What sort of design does Dean want?  

 

 

 

  

Name some of the things which Dean likes . 

 

 

 

 

Is there anything Dean really doesnôt want?  
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Activity 2: Competitor Analysis  

In the Competitor Analysis section you are asked to pull together a list of musiciansô websites 

and, for each one, highlight features you like and donôt like.  

For each site find three or four things which you think work well, and one or two which you 

feel donôt really work, or wouldnôt work for Dean. 

Remember to think about: site layout and navigation; colours and colour grouping; images 

and media and target audience.  

If youôre stuck for inspiration, or you find the searches you are doing donôt quite work in school, 

take a look at the Musiciansô Sites document in the Resource Bank. We have al so provided you 

with screenshots of each of these in case you need to use them later!  

Here are a couple of examples to get you started  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

LCD Soundsystem  

http://lcdsoundsystem.com/main/   

 
Pros  

Really clear layout  

Simple colour  

Cool logos and buttons              

 

Cons  

Some fonts are too small to read   

 

Colour score  

4  

 

Audience score  

3  

 

Layout score  

5  

Images score  

4  

 

Lily All en  

http://www.lilyallenmusic.com/lily/  

Pros  

The site is really colourful  

Useful search facility on landing and features latest  

album  

             

Cons  

Not clear when you land how to find the main conten t  

Colour score  

5  

 

Audience score  

5  

 

Layout score  

2  

 

Images score  

4  

 

 

http://lcdsoundsystem.com/main/
http://www.lilyallenmusic.com/lily/
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Your Competitor Analysis  

 
 

 
 
 
 
 
 

 

 
 
 
 
 
 
 

 
 
 
 
 
 

 
 
 
 
 
 
 

 
 
 
 
 
 
 

 
 
 
 
 
 

 
 
 

Name  

 

Pros  

             

 

 

Cons  

Colour score  

 

Audience 
score  

 

Layout score  

Images 
score  

 

Name  

 

Pros  

             

 

 

Cons  

Colour score  

 

Audience 
score  

 

Layout score  

Images 
score  

 

Name  

 

Pros  

             

 

 

Cons  

Colour score  

 

Audience 
score  

 

Layout score  

Images 
score  
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Competitor Analysi s continuedé 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Name  

 

Pros  

             

 

 

Cons  

Colour score  

 

Audience 
score  

 

Layout score  

Images 
score  

 

Name  

 

Pros  

             

 

 

Cons  

Colour score  

 

Audience 
score  

 

Layout score  

Images 
score  

 

Name  

 

Pros  

             

 

 

Cons  

Colour score  

 

Audience 
score  

 

Layout score  

Images 
score  
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Activity 3: Features for Deanôs site 

The next big task for Dean is to create the site architecture ï that is, a plan of how Deanôs 

site will be laid out with the different features and pages he requested. Before  you do that, 

remind yourself what Dean said he wanted in his website. You may need to go back to the 

Requirements Specification to check his original brief. List the key features in the box below.  

 
 

 
 
 
 
 
 
 

 
 
 
 
 
 

 

 
 
 
 
 
 

 

 

Activity 4 ï Site Architecture  

Now you have a list of the features Dean needs, the next task is to create a Site Plan for Deanôs 
site.  

A Site Plan is a simple way of cataloguing the pages of a website, making it easier to plan what 
will go where.  

For a larger site, creating a Site Plan m ight be a really complicated process but, for smaller 
sites, itôs pretty easy. 

Take a closer look at the examples below. These were created in Microsoft Word SmartArt 
graphics.  

 

  

Site Features  
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Website for a Restaurant  

 

 

  

This Site Plan, for a restaurantôs website, gives a clear indication of how the site will be laid 

out, along with a few directions as to what will go where.  

Take a look at the example below ï this is a possible plan for a musicianôs website.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Homepage

External Links

Facebook 
Page

Twitter 
Page

Tumblr
Blog

ReservationsMenu

LunchDinner

About the 
chef

Location

Location page to include 
address, Google Map and 
contact details. 

Reservation page to 
include availability and 
booking system. 

About the chef page to include 
biography, video and link to Twitter 
account. 

2015  
tour   

201 6 
tour   

Homepage to include ς Twitter Feed, News 
stream, links to external sites and promotion 
for new release. 

Music section to include 
Soundcloud stream and 

links to Bandcamp storeΦ 

Gigs section to include upcoming gigs, 
Google map, and link to external 
ticket site. 
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This example is a bit closer to what we  want to create for our client.  

By defining the pages on your site, along with any external links, you can start to get an idea 

not only of where everything will go, but how a user will access the site and how they will 

travel (or navigate) through it. Th is will be really helpful later.  

Weôve included a short tutorial in the Resource Bank to help you design a site plan for Deanôs 

site using SmartArt graphics. Follow the tutorial to get familiar with the process, then put 

together and annotate (the extra in formation included in the plans shown above) a plan for 

Dean.  

Donôt be afraid to make a few different designs ï this will help you and the client reach an idea 

of exactly what you want to create. Plus you might change your mind later on!  

When you are done , print out or export your favourite plan and include it here.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

Site Architecture for Deanôs site: 
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Activity 5 ï Creating a Mood Board  

 

 

 

 

 

 

 

 

 

 

When you are done, insert your mood board jpegs below:  

  

  

One of the most important documents a 
designer creates for a client is a mood board. 
Liz explain s what these are all about in the 
Mood Board section of the e - learning. Skylark 
have also kindly provided an actual mood 

board for you to take a look at, together with 

annotations. You will find it in the Resources 
section on the course page.  

Put together  your mood board using images 
you have found on the Internet. As with the 
site architecture there are no set rules for 
mood boards, so get creative!  

 

 

 

 

Software hint!  

A great way to create your mood 
board is in Microsoft PowerPoint. 

Use a slide for each of the design 
areas you are creating for (images, 
logos, fonts) and then save the 

slides as jpeg images. You do this 
by going into óSave Asô and 
selecting jpgs from the drop down 
menu. You can then insert the 

jpegs into this log.  
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Activity 6 ï User Journeys part 1  

In the section on User Journey, L iz talks about the importance of user journeys when creating 
a site.  User journey analysis is all about how visitors will use your site, what theyôll be looking 
for, and how we can help them reach it easily. Itôs really important to make the site work 
tow ards the clientôs needs. 

 

If Dean wants visitors to share his music on Facebook, for instance, how can we direct users 

to this end?  

 
Take a look at these two examples:  
 
Example no.1  

 

 
 

In this first example, notice how the Facebook and Twitter section int egrates functionality 

from both sites to make it really easy for visitors to ñLikeò and ñFollowò the artist. 
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Example no.2  

 

 
 

In this example, notice how the designer has included the newsletter link in the websiteôs 

Header . The Header  section of the website will stay consistent throughout the userôs visit, so 

the newsletter will be really well promoted, wherever the user is on the site.   

 

Now itôs your turn! Take a screenshot of a website of your choice (or from the selection in the 

Resource Bank) and highlight three ways that the web designer has promoted certain 

elements, for example a newsletter, a Facebook page, a new album or an upcoming gig.  

 

For each example, highlight the area concerned and annotate it with your own notes. Itôs 

easiest to do this in MS Word and add comments using the Review option in the top toolbar. 

You can use the space below to do this so you have evidence of your work for your teacher to 

see and mark.  
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Example of promotion of a particular feature:  
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Activity 7 ï User Journeys part 2  

User Journeys for  Deanôs site 

 

Now we are familiar with some of the basics behind User Journey Analysis, itôs time to take 

those ideas back to Deanôs site. 

 

Looking back at Deanôs requirements for the site, what are some of the features he has asked 

for, and what does he s ee as the main focus of the site?  

 

List down as many of these requirements as you can in the table below and think about how 

you can help Dean achieve them. When doing this, remember to focus on the purpose, 

outcomes and features of the site.  

 

Again, if yo u want to brainstorm some ideas before you get them down, why not use some 

mind -mapping software? Weôre always keen to see you use software tools to carry out these 

tasks!  

 

Fill in the following table with five more requirements. In each instance, give the  requirement, 

your solution, and an explanation.  

 

User Journey Analysis  

 

Requirement  Solution  Explanation  

 

A way for fans to 

share Deanôs music 

quickly and easily  

 

A music player with a Facebook 

ñLikeò button.  

 

The music player will allow 

Dean to showca se new music  

 

The ñLikeò button will let 

people share Deanôs music 

easily  and they will recognise 

the logo.  
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User Journey Analysis  continued...  

 

Requirement  Solution  Explanation  

   

 

 

 

 

 

 

  

 

 

 

 

 

 

 

  

 

Activ ity 8 ï Reporting to the Client  

About halfway through the design process, designers present their initial ideas to the client to 

make sure everything that has been created so far fits with the clientôs own ideas about what 

he or she wants.  

 

Liz asks you to be ready to present to the clien t everything youôve done so far. Dean isnôt able 

to see each of your presentations in person, so itôs fine to prepare this to present to the rest 

of your class.  

 

Create a presentation that covers everything youôve done so far.  If you want to use 

presenta tion software ï Prezi or PowerPoint ï thatôs fine. Just make sure you include as much 

detail as you can about your work so far, including inserted jpegs of your mood board.  Youôve 

done a lot and you need to impress the client!  
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Use the box  below to organ ize your presentation ï it acts as a check list to make sur e you 

have included everything.  No need to include all the images, just notes about the key points, 

as if you were using it as a script for your presentation.  

 

 

  
Website Design Presentation  
Use this to make notes on each section ï you can use this as a script for your presentation 
if that helps!  

Competitor analysis:  

 

 

 

 

 

 

Site architecture:  

 

 

 

 

 

Mood board:  

 

 

 

 

 

User journey:  
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Activity 9 ï Introduction to Wire frames  

Youôve now received some good feedback on the work so far, so it is time for the next task. 

Liz discusses in the Introducing Wireframes section, how important wireframes are when 

creating websites. Take a look below to see two examples of wireframes . 

Example no. 1 ï News Website  

Take a look at the following wireframe of a popular news website. First letôs see the original 

website:  

 

 

On the following page, you will see the same homepage in wireframe form. If itôs easier for 

you to compare these, you can download the individual pages from the Resources area to 

compare side by side.  
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In the wireframe, the designer has not focused on images, colours, logos or fonts, only how 

the site might be laid out. If the client is happy with the layout and ge neral page structure 

then  the designer can move on with more complex designs.  

  


